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Standard acceptance rate for Breast Screening - more than •	
70% 

Acceptance rate at Charlotte Keel Health Centre - poor •	
historically (47% in 2006)

Over 1000 women of screening age from this GP surgery•	

Diverse ethnicity (estimated 40% from ethnic minority •	
groups)

GP Surgery situated in one of the most deprived areas in •	
Avon

 BACKGROUND

Measures were put in place to arrange educational sessions for 
groups of women. Target – To achieve an acceptance rate of > 
70% in 2009.

 PLANNED DIRECT HEALTH PROMOTION PROGRAMME

Oct 2008 – Jan 2009•	

14 sessions – 160 women•	

Establish rapport – Greetings, smile, hugs!•	

Breast Awareness•	

Breast Screening•	

Menopause and other requested topics•	

Walking to Avon Breast Screening Unit•	

Leaflets in various languages•	

 EDUCATIONAL SESSIONS

% OF WOMEN WHO WOULD HAVE LIKED 
AN EDUCATION SESSION

All religious and leisure centres were posted letters and •	
followed up with at least one phone call – to arrange 
education sessions

Leaflets and posters at the GP Surgery•	

Educational sessions at the GP Surgery•	

Walking route map by professionals•	

Walks organised for groups of women from GP Surgery to •	
the Screening Unit by registered walk leaders

 RESULTS (2006 vs 2009 )

 CONCLUSION

The target uptake rate of 70% was not achieved•	

There was however a significant increase in uptake in the •	
BME group and a 9% increase overall.

Direct Health Promotion is a powerful tool•	

A broader health promotion programme reaching out to •	
more women is likely to make a difference

 RECOMMENDATIONS TO THE RCR BREAST GROUP

•   Establishment of a Health Promotion Lead for the Breast 
    Group

•   Co-ordinated Health Promotion activity

•   Targeted Direct Health Promotion methods such as 
    Educational sessions in specific low uptake areas  
    (measures for areas with < 60% uptake to start with)

•   National and Regional goals for improvement of uptake  
     rates

•   Health Promotion should be part of QA visit checks


